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After graduating Laurier with a Bachelor of Business 
Administration in 2010, Scott Ahmed’s passion was ignited by the 
hands-on opportunities that his marketing concentration provided. 
While attending Laurier, Scott took advantage of numerous volunteer opportunities, including 
Orientation Week and the Boar’s Head Dinner, which were instrumental in helping him develop 
transferable skills in communication, teamwork, public speaking and leadership. Scott believes that 
“employers always value when someone has a passion for involvement and can balance their 
academics with extra-curriculars”.  
 
Before Scott’s co-op position, he was part of WLUSU on the Business Promotions team where the 
position permitted him to design posters, promote events and be a part of creative discussions. He 
used these skills and opportunities to apply to various co-op positions. Through the co-op program, 
Scott obtained a Car Wash Marketing Strategies & Development Co-ordinator position with Petro- 
Canada, where he realized that “it was invigorating and rewarding to turn marketing strategies into 
action”.  
 
Scott’s career path thus far has been heavily rooted in marketing and brand communication. He 
has slowly built up his credentials and qualifications beginning with a summer job selling barbecues 
to volunteer positions with Business Promotions and Graphic Design within the Students’ Union, to 
ultimately landing his dream marketing job with Disney! He landed this job by using various 
strategies like the Laurier Alumni Employment Service and networking from his previous co-op 
work term.  
 
Within his current role, Scott regularly collaborates with licensees to develop new products, review 
business plans, and align marketing strategies & tactics for the Canadian retail market. The 
development of the new products leads to various short-term and long-term projects. This can 
include anything from organizing and producing a toy merchandising statement for companies like 
Wal-Mart or the development of product tie-ins for promotions and contests. Scott accomplishes all 
of this while analyzing the market to see when improvements can be made and where action 
should be taken. In the future, Scott’s goal is to work in a “leadership role within a consumer-
oriented organization that drives positive change and improves people’s lives”. While he hopes to 
stay in the marketing field, he would also like to gain more experience in sales and business 
development to continue building his skill portfolio.  
 
Scott’s advice for students entering the marketing field: “Try to learn as much as you can by asking 
questions and taking note of effective working habits from those around you and apply those 



 

observations to your own work. Also, make the most of every networking connection by developing 
professional relationships and going above and beyond in fulfilling your responsibilities.” Scott 
recommends using the Career Centre and Alumni groups on LinkedIn to learn more about 
opportunities within the marketing field and to connect with professionals to share ideas. 


